
 

 
 
 
 

Head of Marketing 
 
 
Overview 
 
Amesbury is an oversubscribed, independent co-educational day preparatory school 
educating pupils between the ages of 2+-13+. 
 

The School was inspected by ISI in September 2017, and judged to be excellent in all 
categories and subcategories. Needless to say, the school was also found to be fully 
compliant. 
 
The main catchment area includes Godalming, Haslemere, Midhurst, Petersfield and 
Farnham. The area is very well catered for in educational terms, with strong infant and 
primary school provision. In spite of intense competition Amesbury has emerged as one 
of the strongest preparatory schools in the area and features in the Good Schools Guide. 
 

Pupils leave to join a wide range of the best day and boarding senior schools in the UK 
including Brighton College, Bedales, Bradfield, Bryanston, Canford, Charterhouse, 
Cranleigh, Frensham Heights, Guildford High School, Harrow, Lord Wandsworth 
College, Marlborough College, The Portsmouth Grammar School, Priors Field, RGS 
Guildford, Rugby, Seaford College, St Catherine’s, Tormead, Wellington College, 
Winchester College et al. 
 

Since 2012 the School has invested an additional £3m in capital projects, including a 
purpose built Common Room, a Dance Studio, a £1.3m Visual Arts Centre, as well as 
a new Library which offers a flexible teaching and learning space. Other recent building 
projects include the development of new Reception Classrooms and refurbishment of 
our Science Laboratories. Additionally, the school has recently made significant 
investment in infrastructure and laptop/tablet technology. 
 
  



 

Head of Marketing 
 
This is a full time position, that will include some work during School holiday periods.  
(One week in every main holiday, plus one extra week.)  Depending on the experience 
and suitability of the right candidate, some flexibility in hours may be considered.  
 
a) Qualifications 
 
A strong career track record in a relevant field with tangible examples of delivering results 
will be more important in this role than pure academic qualifications. 
 
b) Desirable Experience 
 
 Qualification to degree level, or equivalent 
 Excellent written English, attention to detail and experience of proofreading 
 Ability to manage budgets  
 Knowledge of using Google Analytics, Adobe Creative Suite and Office 365 
 Ability to use Social Media platforms for marketing purposes 
 
c) Personal Specification 
 
You will: 
 
 Believe in Amesbury and be committed to its ethos, culture and values 
 Be systematic in your thinking, problem solving and planning, at all times having an 

eye for detail 
 Want to take the initiative, to be creative and to work independently without being 

directed as to what to do 
 Have the self-confidence, style and communication skills to represent the school 

effectively at internal and external events 
 Quickly get up to speed and develop a deep understanding on the nature of the local 

educational market and the pressures this brings 
 Have an instinct for networking and an ability to identify that which may be possible 
 Want to work collaboratively and be a strong communicator 
 Be willing to roll up your sleeves and ‘pitch in’, rather than expect someone else to 

lead you 
 Maintain personal drive and energy, seeing projects through to an end point 
 Be the opposite of a clock watcher, want to go the extra mile and be able to convince 

others to do the same 
 See creative opportunities that are not always obvious 
 Have a sense of humour 
 
d) Child Protection / safeguarding 
 
Amesbury is committed to safeguarding and promoting the welfare of children and 
young people and expects all staff and volunteers to share this commitment. Our 
commitment is underpinned by robust processes and procedures that seek to maximise 
opportunity, minimise risk and continuously promote a culture of safeguarding amongst 
our workforce. 
 
All successful applicants will be required to complete an enhanced DBS check which 
must be maintained throughout the period of employment.



 

 

Job Description 
 
The Role 
 
The Head of Marketing will be based at the hub of the busy School Office, working 
alongside the Head of Admissions. 
 
1. The Head of Marketing is appointed by and reports to the Headmistress.  
2. To manage and strengthen all elements of the school brand to consistently reflect 

the core ethos, culture and values of Amesbury. 
3. To educate and encourage all members of the staff to adopt good marketing practice 

to ensure excellent relations with all key stakeholders. 
4. In working in tandem with the Head of Admissions, ensure the Marketing plan is 

aligned with the Admissions policy, working towards the key objective of ensuring a 
full school, of 365 pupils between the ages of 2+ to 13+, through appropriate 
recruitment and retention strategies. 

5. The Head of Marketing will prepare for and attend all Marketing Committee 
meetings.  

 
Specific Responsibilities 
 
It is the job holder’s responsibility for promoting and safeguarding the welfare of children 
for who s/he is responsible, or with whom s/he comes into contact, to adhere to and 
ensure compliance with the School’s Child Protection and Safeguarding Policy statement 
at all times. If in the course of carrying out the duties of the role, the job holder becomes 
aware of any actual or potential risks to the safety or welfare of children in the School, 
s/he must report any concerns to the School’s Designated Safeguarding Lead. 
 
Marketing & Communications 
 
1. To work with the Headmistress and Assistant Head: Marketing & Innovation, to lead 

the development of a Marketing and Communications strategy, and an Annual 
Marketing Development plan. 

2. Oversee the implementation of this strategy and plan. 
3. Liaise closely with the Head of Admission to actively market the school in order to 

attract pupils at all ages, with a specific focus on areas of particular need, while also 
communicating a clear message to aid retention of pupils until 13+ as far as possible. 

4. To clearly articulate the core ethos, culture and values of Amesbury, as well as the 
image and brand of Amesbury. Ensure that the Amesbury image and brand is 
adopted and maintained through all publicity and communication across the School. 

5. To promote internal and external events working with the wider community. 
6. Take responsibility for the Marketing budget. 
7. To ensure an appropriate use of advertisements and press releases, tracking impact 

where possible. 
8. Ensure that Amesbury is listed in the appropriate directories and handbooks. 
9. Respond to telephone calls, emails and enquiries regarding marketing. 
10. Monitor, review and report on marketing activity and results. 
11. Analyse and report the current market trends, competitor activity and industry best 

practice. 
12. To raise Amesbury’s profile through entry to awards, e.g. TES. 
13. To increase our presence in key publications. 
14. To improve and increase the profile of Amesbury as a destination school by targeting 



 

 

key geographical areas. 
15. Ensure press releases, articles and statements are written to a high standard and 

have a consistent message across all media outputs and to maximise further 
opportunities. 

 
Amesbury Brand 
 
1. Work to identify, build and communicate a cohesive brand to all members of staff. 
2. Work with all parties to help ensure that future developments, publications, 

communications are ‘on brand’ and consistent with the Amesbury core ethos, culture 
and values. 

3. Develop an annual advertising plan for recruitment and events. 
 
Archives and School Publications 
 
1. Aid in the maintaining of school archives, from a marketing perspective. 
2. Assist in the monitoring and publication of all key school publications. 
 
Community Events 
 
1. Actively build strong links between Amesbury and the local community. 
2. To help ensure that Amesbury is positively represented and understood within the 

local area, supporting staff as needed to ensure a variety of community endeavours. 
3. Attending internal and external events throughout the year to support the promotion 

and development of the School, and to report on these events as appropriate. 
4. To organise and manage marketing events alongside key staff members, including 

Open Mornings, Curriculum and Senior School Evenings and Festivals. 
5. Assist the School Photographer in the taking, storing and disseminating of images. 

Providing photos on request for school publications. 
 
Website & Social Media 
 
1. Manage the Amesbury website (working with developer) and ensure it is kept up to 

date with key information and relevant images. 
2. Review and update the website content, in consultation with the Headmistress and 

Assistant Head: Marketing & Innovation, as appropriate. 
3. Conduct ongoing analysis of the use of the Amesbury website, using analytics to 

track areas of interaction and adapting content and structure accordingly. 
4. Plan, devise and implement new website content, including videos, podcasts, blog 

posts. Develop and implement a social media strategy and oversee the use of key 
platforms including Twitter, Facebook and Instagram in consultation with the 
Headmistress and Assistant Head: Marketing & Innovation. 

5. Keep abreast of developments in the use and promotion of social media for 
marketing purposes. 

6. Reporting back to the Headmistress and Assistant Head: Marketing & Innovation, 
as well as the Senior Leadership Team and Marketing Committee as appropriate. 

7. Provide Amesbury with the latest trends and best practices in digital marketing and 
measurements of success. 


